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INTRODUCTION 
 

The City of Tigard contracted Riley Research Associates to conduct its 2015 Community 
Attitudes Survey of Tigard residents. The goals were to assess citizen support and priorities for 
a number of issues, including a community and recreation center, transit and transportation, 
parks maintenance, and Tigard’s strategic plan.  
 
 

 

METHODOLOGY 
 

Questionnaire Development 
Riley Research Associates worked with the City of Tigard to update and develop a 
questionnaire. Key questions were retained from past years’ surveys to preserve the ability to 
compare responses over time, and new questions were added to reflect current issues of 
interest. The questionnaire was designed for the telephone survey, with minor changes in the 
question language to reflect the different medium.  
 
RRA also translated the questionnaire into Spanish for both the telephone and online surveys.  
 
 
Telephone survey 
RRA conducted the telephone survey in its in-house, Washington County-based call center. 
RRA purchased a list of phone numbers of Tigard residents that included both landline and 
mobile numbers.  
 
A total of 403 interviews were completed between November 12 and 29, 2015. The vast 
majority of interviews were conducted prior to Thanksgiving (November 24th). Calls were made 
on weekdays, between 11am and 9pm.  
 
The sample of 403 produces a margin of error of +/-4.9% at a 95% level of confidence. This 
means if the survey were repeated many times with different samples, the responses would fall 
within the margin of error 95% of the time. The demographic subsets produce larger margins of 
error due to the smaller sample size.  
 
RRA monitored the sample to produce demographics comparable to the City of Tigard in 
regards to age, gender, and ethnicity. Because the sample of residents, ages 18-34 was slightly 
below the target demographic, RRA weighted the telephone survey results to better reflect this 
audience. The weighting changed very little in terms of the results, with some responses 
increasing by as much as 3%, and the vast majority of responses remaining unchanged.  
 
RRA also employed bilingual interviewers, and conducted 16 interviews in Spanish.  
 
Respondents were considered qualified if they were 18 or older and were currently living within 
the City of Tigard.  
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METHODOLOGY (CONTINUED) 
 

Online Survey 
RRA programmed and managed the online survey. Once the survey was programmed, RRA 
provided four links to the City of Tigard, which Tigard used to distribute to residents on various 
mailing lists. The City sent out several reminders about the survey to increase response rates.  
 
The survey was open from November 14 through the morning of December 4, 2015. All 
responses collected during this period were included in the report.  
 
The online survey was also translated into Spanish, and the City of Tigard did additional 
outreach to Hispanic and Latino residents.  
 
A total of 675 people started the survey. Of those, 97 lived outside of the City of Tigard and 
were disqualified from the survey, and 44 only responded to the screening question asking if 
they lived inside or outside of the City of Tigard, leaving 534 valid responses.  
 
In addition, one respondent completed the Spanish version of the online survey, producing 535 
online survey responses. Not all respondents answered each question or completed the entire 
survey.  
 
While the telephone sample was monitored for demographics and produced a sample 
comparable to the age, gender, and ethnicity of the City of Tigard, the online survey was open 
to all respondents, and had no quotas set.  
 
 
Benchmark surveys 
The City of Tigard has previously worked with other marketing research firms to conduct its 
Community Attitudes surveys. Where applicable, results from those surveys have been included 
in this 2015 report. It is important to note that in 2015, RRA set quotas for age, gender, and 
Hispanic ethnicity in order to best represent the City of Tigard residents. Because those quotas 
had not been set for previous years, the results cannot be directly compared. While it is valuable 
to note the trends and changes over time, the demographic difference should be noted when 
making any conclusions.  
 
 
Report 
All questions marked “unaided” were asked of the respondent without providing any potential 
answer choices for both the telephone survey and the online survey. Responses were coded 
into applicable categories.  
 
The following report includes question-by-question analysis, with demographic insights included 
when statistically significant. Results of the previous Community Attitudes surveys are included, 
where applicable.  
 
Results are presented in percentage form, with the percentage sign being cited on the top row 
of each table. The number of respondents answering each question is indicated in each table, 
labeled either as “Total Participants” or as “n=#”.  
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RESULTS: TIGARD LIVABILITY 
 

 
Q1. Overall, how do you rate Tigard as a place to live? Please use a “0” to “10” scale, 
with zero meaning very poor place to live, and 10 an excellent place to live. 
 
 
Phone: n=403   Extremely poor  Excellent 
Online: n=535 Mean 0 1 2 3 4 5 6 7 8 9 10 
Livability: Phone 7.8 0% 0% 0% 1% 1% 4%   6% 20% 39% 16% 12%
Livability: Online 7.3 0 0 0 3 4 9 12 21 26 13 11 

 
Mean Benchmark Results Phone Online 
2015 7.8 7.3 
2013 7.9 7.7 
2011 7.6 - 
2009 7.8 - 
2007 7.4 - 

 
 
 
 
Q2. What, in your opinion, is the single most important issue for the city council to 
address over the next year?  (Single Response, Unaided) 
 
 
 Phone Online 
 2015 2013 2015 2013 
Total Participants 403 - 436  - 
Traffic / congestion 34%  29% 35%  41 
Education / schools   5   5   0   1 
Transportation / public transit   4     5   7   10 
Street improvements/maintenance   4     5   4   13 
Growth and development/growth planning   4     5   3     5 
Crime and drugs   3     3   3     6 
Sidewalks   2     -   5     - 
Taxes/lower taxes   2     4   4     3 
Downtown development   2    5   3     7 
Homelessness / Low income housing   1     -   5     2 
Parks and recreation   1     4   5     5 
Government spending / using tax dollars wisely   1     2   3     5 
Jobs and economic development   1     2   1     4 
Environmental areas / open space / protection   1     1   0     3 
Local government effectiveness   1     0   -      2 
Rising rent / Rent control   0     -   1     - 
Water supply   0     3   1     2 
Miscellaneous 12   14 19   13 
None   6     1   -    1 
Don't know / Refused 16  12   1     2 



TOPLINE RESULTS 

  Results 4

RESULTS: COMMUNITY & RECREATION CENTER 
 

 
Q3. In November, Tigard voters rejected a $35 million ballot measure for a new 
community and recreation center. Did you vote to support or to oppose that bond 
measure, or did you not vote?  
 
 
 Phone Online 
Total Participants 403 523 
Support 29% 24% 
Oppose 26 58 
Did not vote / Don't recall 44 14 
Refused   1   5 
 
 
 
 
Q3b. And why did you vote to support the measure? (Unaided. Multiple responses) 
 
 
 Phone Online 
Total Participants 122  97 
Good for Tigard/Community 38%  34% 
Place for kids needed 20   16 
Combined community center and recreation program 18     2 
Need one / Want one 16   36 
Good for families   7     6 
Questions about operating agreement / YMCA   2   4 
Insufficient information about the project   2     6 
Price tag / Cost of the measure   1     2 
Questions about the location   0     1 
Other priorities   0     2 
Taxes too high already   -   2 
Don't need one / Have other options   -   2 
Shouldn't pay for privately run/religions business/Pay twice   -       1 
Bring more traffic problems   -     1 
Miscellaneous 14   19 
Don't recall specifics   1     - 
Refused   1    - 
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Q3b. And why did you vote to oppose the measure? (Unaided. Multiple responses) 
 
 
 Phone Online 
Total Participants 112  281 
Price tag / Cost of the measure 35%  25 
Insufficient information about the project 28   36 
Taxes too high already 27   13 
Questions about operating agreement / YMCA 20   12 
Questions about the location   8     9 
Other priorities   7   14 
No benefit to me / Wouldn't use   6  11 
Shouldn't pay for privately run/religions business/Pay twice   5   15 
Don't need one / Have other options   4   16 
Bring more traffic problems   2     3 
Combined community center and recreation program   2    1 
Need one / Want one   -   2 
Good for Tigard/Community   -   0 
Place for kids needed   -   0 
Miscellaneous   4   19 
Don't recall specifics   3     - 
Refused   1     0 
 
 
 
 

 
Q3b. And why did you not vote/not recall/prefer not to say for the measure? (Unaided. 
Multiple responses)1 
 
 
 Online
Total Participants 21 
Insufficient information about the project 19%  
Need one / Want one 10  
Price tag / Cost of the measure   5 
Taxes too high already   5  
Combined community center and recreation program   5  
Questions about operating agreement / YMCA   5 
Other priorities   5  
No benefit to me / Wouldn't use   5  
Don't need one / Have other options   5  
Bring more traffic problems   5  
Miscellaneous 38 
Don't recall specifics   5  
 

                                            
1 Verbatim responses for this answer choice were only collected through the online survey.  
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Q4. What specific amenities, facilities, programs, or services, if any, would be important 
to include if Tigard were to consider a community and recreation center? (Unaided, 
Multiple Responses) 
 
 
 Phone Online 
Total Participants 403  430  
Indoor aquatics programs 31%   21%   
Programs for youth 30  24  
Specific recreation programs 17   11   
Indoor gymnasium 15   20   
Weight room/exercise equipment 15   18   
Programs for seniors 12   13   
Meeting rooms/event space 10   28   
Family-oriented programs 10   11   
Health-oriented programs/activities   6   13   
Indoor walking/track   4     3   
Community theater   3     6   
Childcare facilities   3     3   
Access to parks/trails   2    2   
Shelter space / homeless resources   2     2   
Coffee/juice bar   1     3   
Farmers market space   1     0   
Miscellaneous 14   34   
None / fine as is   7   9  
None / Don't use   9     4   
Don't know / Refused   5     8   
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Q5. And besides those amenities or features, what would make you more likely to access 
or support a recreation and community center? (Unaided, up to three responses allowed) 
 
 
 Phone Online
Total Participants 403  529  
Convenient location 15%    5%   
Cost of membership/dues 13   13   
Central location   9     7   
Youth programs   7     2   
Family friendly   7     1   
Cost of property taxes   4     8   
Parking / transportation access   4     4   
Facility features   3     6   
Convenient hours   3    2 
Senior programs   3     2   
Food services   1     1   
Gym/exercise classes   -    1   
Miscellaneous 35  29  
None / Don't use 18    9   
Don't know / Refused 11   37   
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RESULTS: TRANSIT & TRANSPORTATION 
 

 
Q6. On the subject of mass transit, I'd like you to please rate the importance of the 
following factors regarding decisions about connecting Tigard with Portland and the rest 
of Washington County.  
 
As I mention each factor, please use a 10-point scale, where “0” means not important at 
all, while “10” means extremely important. The first factor is (Aided, Rotated): 
 
 

Telephone Survey 
  Not important Extremely important

n=403  Mean 0 1 2 3 4 5 6 7 8 9 10 NA 
a. Easy and safe pedestrian 

access to bus and transit 
service stops 

8.4 3% 1% 1% 1% 1%   3% 4%   9% 16% 13% 46% 3% 

b. Reducing traffic on local 
roadways 

8.3 3 0 1 0 1   5 3   9 14 14 44 2 

c. The cost-effectiveness of 
the system 

8.2 3 0 0 1 4   5 2   7 15 16 41 4 

d. Local community support 8.1 2 0 1 1 1   7 5 11 17 13 37 4 
e. Easy access to the system 

for drivers and cyclists 
7.8 4 1 0 1 3   5 6 11 20 14 32 2 

f. Accommodating future 
transit capacity 

7.6 6 1 0 1 2   7 4 12 18 12 31 7 

g. Reducing transit travel 
times 

7.4 6 1 2 1 4   6 6 13 16 12 29 5 

h. Increasing ridership 7.1 6 1 2 1 3 10 6 14 18 10 23 6 
 
 
 

Online Survey 
  Not important Extremely important

n=466-476  Mean 0 1 2 3 4 5 6 7 8 9 10 NA 
a. Easy and safe pedestrian 

access to bus and transit 
service stops 

7.6 5% 1% 2% 3% 3%   5% 5%   9% 18% 10% 37% 2% 

b. Reducing traffic on local 
roadways 

7.9 5 1 2 2 3   7 3   5 11 12 45 3 

c. The cost-effectiveness of 
the system 

7.8 4 1 1 3 4   6 4 10 12 14 40 2 

d. Local community support 7.3 3 2 2 2 6 10 7   8 14 15 29 2 
e. Easy access to the system 

for drivers and cyclists 
7.3 7 2 2 2 4   5 4 10 17 15 30 2 

f. Accommodating future 
transit capacity 

7.5 5 1 2 3 3   8 5   7 15 12 36 3 

g. Reducing transit travel 
times 

7.3 6 2 2 3 3   9 4 10 14 12 33 3 

h. Increasing ridership 6.8 7 3 3 3 3 12 5 11 13 11 27 3 
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Q7a. In general, do you favor or oppose high-capacity transit options to connect Tigard 
to Portland and other parts of Washington County? 
 
 
 Phone Online
Total Participants 403 478 
Favor 73% 61% 
Oppose 15 17 
Don't know / Depends / Refused 12 22 
 
 
 
 
Q8. If high-capacity transit is developed, would you prefer that be light rail or bus rapid 
transit? 
 
 
 Phone Online 
Total Participants 403 478 
Light rail 52% 37% 
Bus rapid transit 15 15 
Both 23 24 
Neither2   4   - 
Unsure/undecided   7 23 
 
 

                                            
2 This answer choice was not provided for the online survey respondents.  
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RESULTS: STRATEGIC PLAN 
 

 
Q9. In 2014, the City of Tigard adopted a strategic plan to provide guidance and direction 
for the City's priorities over the next 20 years. The plan includes a vision for Tigard to be 
the most walkable community in the Pacific Northwest, where people of all ages and 
abilities enjoy healthy and interconnected lives. 
 
The City has been implementing that plan over the past year. At this point, how familiar 
are you with any aspects of the Strategic Plan? Would you say (Aided): 
 
 
 Phone Online 
Total Participants 403 476 
Familiar 41% 68% 
Extremely familiar   1   4 
Very familiar   4 10 
Moderately familiar 16 24 
Slightly familiar 
 

19 29 

Not familiar 59% 32% 
Not familiar 57 31 
Don't know / Refused   2   1 
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Q10. As part of the plan, the City of Tigard is considering ways to promote walkability. 
Using a 10-point scale, where “0” means not important at all, while “10” means extremely 
important, how important are each of the following ideas? (Read & rotated) 
 
 

Telephone Survey 
  Not important Extremely important

n=403  Mean 0 1 2 3 4 5 6 7 8 9 10 NA 
a. Making routes near 

schools safer for parents 
and children to walk or 
bike to school 

8.9 1% - 1% 1% 1%   2% 1%   6% 12% 15% 57% 3% 

b. Improving safety for 
pedestrians 

8.6 2 - 1 2 1   3 3   7 14 14 51 2 

c. Improving the safety of 
crossings on major 
roadways 

8.5 3 0 2 2 3   3 1   5 12 16 52 1 

d. Improving safety for 
those with mobility issues 

8.4 2 - 3 1 1   3 3   8 16 13 49 1 

e. Connecting existing 
sidewalks 

7.8 4 1 2 0 3   7 4 10 19 12 36 2 

f. Improving safety for 
cyclists 

7.6 6 1 1 1 3   7 4 14 16 11 35 2 

g. Improving the safety and 
the surfaces of trails and 
non-paved walkways 

7.4 3 0 2 2 4 10 6 15 17 14 25 2 

 
Online Survey 

  Not important Extremely important

n=466  Mean 0 1 2 3 4 5 6 7 8 9 10 NA 
a. Making routes near 

schools safer for parents 
and children to walk or 
bike to school 

8.3 1% 0% 1% 2% 3%   8% 3%   6% 13% 12% 48% 3% 

b. Improving safety for 
pedestrians 

8.1 1 1 1 2 3   8 5   9 11 15 41 2 

c. Improving the safety of 
crossings on major 
roadways 

8.0 1 1 1 2 4 10 6   7 11 12 43 2 

d. Improving safety for 
those with mobility issues 

7.5 2 1 4 2 4 10 6 12 13 14 30 2 

e. Connecting existing 
sidewalks 

7.7 3 1 3 2 4 10 3   9 14 15 35 1 

f. Improving safety for 
cyclists 

6.6 6 3 4 3 6 12 5   9 12 12 25 2 

g. Improving the safety and 
the surfaces of trails and 
non-paved walkways 

6.9 3 2 5 4 4 13 9 13 12 13 23 1 
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RESULTS: PARKS & RECREATION CHARGE 
 

 
Q11. The city has nearly 550 acres of parks and parks land, and needs to know your 
priorities for addressing park needs. Please rate the importance of each of the following, 
on that same zero to ten scale, where “0” means lowest priority and “10” means highest 
priority: (Aided, Rotated) 
 
 

Telephone Survey 
  Low priority Highest priority

n=403  Mean 0 1 2 3 4 5 6 7 8 9 10 NA 
a. Maintaining the current 

level of parks maintenance 
8.3 1% 0% 0% 0% 1%   7%   3% 11% 24% 15% 33% 4% 

b. Managing parks 
infrastructure needs, such 
as storm water 

7.7 2 0 1 2 2   6   7 14 20 15 25 5 

c. Developing and 
maintaining the existing 
land inventory 

7.7 2 0 1 3 2   8   5 13 17 15 27 7 

d. Addressing deferred 
maintenance 

7.4 1 0 1 2 4 10   7 15 23 12 18 7 

e. Addressing currently-
planned improvements 

7.4 2 1 0 2 3   9   8 12 21 11 18 13 

f. Developing, then 
maintaining future parks 

7.3 3 2 2 3 3   6   8 15 17 11 26 3 

g. Providing recreation 
programs at parks 

7.2 3 2 1 4 4 11   7 15 15 13 22 3 

h. Providing arts and cultural 
programs and features 

6.4 7 1 3 3 6 14 11 11 16 10 15 2 

 
Online Survey 

  Low priority Highest priority

n=459-460  Mean 0 1 2 3 4 5 6 7 8 9 10 NA 
a. Maintaining the current 

level of parks maintenance 
7.7 1% 0% 1% 3% 3% 14%   3% 10% 17% 20% 26% 3% 

b. Managing parks 
infrastructure needs, such 
as storm water 

6.9 2 2 3 3 5 14   8 12 18 15 16 1 

c. Developing and 
maintaining the existing 
land inventory 

6.9 6 3 4 5 5 13   9 11 13 12 18 2 

d. Addressing deferred 
maintenance 

7.3 2 2 2 3 5 12   6 12 15 19 22 2 

e. Addressing currently-
planned improvements 

6.7 3 2 3 4 4 15 10 12 15 13 15 3 

f. Developing, then 
maintaining future parks 

6.4 6 3 4 5 5 13   9 11 13 12 18 2 

g. Providing recreation 
programs at parks 

5.9 9 4 5 5 6 16   7 11 12 10 14 1 

h. Providing arts and cultural 
programs and features 

5.1 12 7 7 8 6 14   8   8 12 7 9 1 
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Q12. Because of competing needs for resources, such as police, the library, and 
community development, the City is considering asking residents to consider additional 
funding for parks and recreation.  
 
Would you be likely to support or oppose additional funding at a rate of $10 to $17 
dollars a month? (Strongly or somewhat?) 
 
 
 Phone Online 
Total Participants 403 457 
Support 51% 40% 
Support strongly 23 15 
Support somewhat 
 

28 25 

Oppose 35% 47% 
Oppose somewhat 17 19 
Oppose strongly 
 

18 29 

Unsure 14% 13% 
Depends / Don't know 14 13 
 
 
 
 
Q13. If the city were to seek funding, would you prefer that it appeared on your annual 
property tax bill or on your monthly utility bill. 
 
 
 Phone Online
Total Participants 403 457 
Property tax bill (annual) 53% 40% 
Utility bill (monthly) 29 22 
Depends / Don't know 18 38 
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RESULTS: COMMUNICATIONS PREFERENCES 
 

 
Q14. During the past year, what have been your main sources of information for news 
about the City of Tigard?  (Unaided, Multiple Responses) 
 
 
 Phone Online 
Total Participants 403  371 
Cityscape / City newsletter 33%  41%  
The Times 19   24   
Friends/neighbors/WOM 17     7   
Local television news 17    5   
City of Tigard website 12     9   
The Oregonian 11    5  
City of Tigard Facebook   4   12   
News websites / Newspapers (general)   3   13   
Utility bill   3     1   
Social media (general)   3    0   
City of Tigard Twitter   2     8   
Library (bulletins, flyers)   2     5   
Mailings / Flyers   2    2  
Radio   2     1  
City council meetings / General city meetings / Staff / City reps   1   10   
Neighborhood network site   1     3   
Throughout town   1     0   
Voters' pamphlet   1     0   
Public access television   1    -    
Emails   0     6   
Google / Internet   0     5   
El Hispanic News   0     -  
Miscellaneous   7     8   
Don't know / Refused   8     3   
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Q15. All things considered, which of the following would be your first choice for getting 
information about the City of Tigard? (Aided, Randomized) 
 
 

 First choice Second choice First & Second 
 Phone Online Phone Online Phone Online 
Total Participants 403 452 302 374 403 452 
The Cityscape newsletter 34% 44% 23% 25% 52% 67% 
The city's website 23 17 32 31 48 42 
The newspaper 16 18 20 20 30 34 
Facebook posts 16 16 17 14 29 27 
Twitter feeds   5   3   8   7 10   9 
Not sure   7   2   -   -   7   2 
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DEMOGRAPHICS 
 

 
Q17. May I ask your age?3   
 
 
 Phone Online 
Total Participants 403 447 
18 to 34 29% 11% 
35 to 44 19 16 
45 to 54 19 19 
55 to 64 16 24 
65+ 16 26 
Refused   1   4 
 
 
 
 
Q18. For how many years have you lived in the City of Tigard?  
 
 
 Phone Online 
Total Participants 403 447 
Less than one year   2%   1% 
1-4 years 13 15 
5-9 years 15 18 
10 years or longer 69 66 
Refused   2   1 
 
 
 
 
Q19. Do any children under the age of 18 years old live in your household? 
 
 
 Phone Online 
Total Participants 403 447 
Yes 41% 30% 
No 57 65 
Refused   2   5 
 
 
 
 
 
 
 

                                            
3 Age was weighted slightly to better represent the 18-34 year old residents of Tigard. 
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Q20. Are you currently employed, either part-time or full-time? 
 
 
 Phone Online
Total Participants 403 446 
Full-time 55% 50% 
Part-time 16 11 
Not employed 27 29 
Refused   2 11 
 
 
 
 
Q20b. (If employed) In what city or area is your job located?  (Aided) 
 
 
 Phone Online
Total Participants 271 267 
Tigard 22% 30%  
Portland/other 14   9   
Beaverton 13   9   
Work at home (Tigard) 11 13   
Portland/downtown   9 10   
Lake Oswego   4   3   
Tualatin   4   3   
Wilsonville   4   2 
Hillsboro   3   6   
Multiple locations / All over   2   1   
Sherwood   1   1   
Newberg   1   1   
Salem   1   2   
Vancouver / Other Washington   1   1   
Portland metro area   1   1     
Clackamas   1   0   
West Linn   0   1   
Miscellaneous   5   4   
Refused   1   1 
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Q21. Do you own or rent your current home? 
 
 
 Phone Online
Total Participants 403 446 
Own 70% 82% 
Rent 26 15 
Refused   4   3 
 
 
 
 
Q22. Do you happen to know which elementary school is nearest to your home? (Aided) 
 
 
 Phone Online 
Total Participants 403 446 
Alberta Rider 13%   8% 
Mary Woodward 12 14 
Durham 11 15 
Metzger 11   8 
Templeton 10 18 
C.F. Tigard   9 14 
Don't know 34 23 
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Q23. May I ask your race or ethnicity? 
 
 
 Phone Online 
Total Participants 403 447  
Caucasian 76% 75%  
Hispanic/Latino   9   2   
Asian   4   2   
Native American   1   1   
African American/Black   1   0   
Miscellaneous   3   2   
Refused   5 18   
 
 
 
 
Q23b. And do you also happen to be Latino?4 
 
 
 Phone Online 
Total Participants5 377 366  
Yes 13%   4%  
No 87 95   
Refused   -   1   
 
 
 
 
Q24. Is your Zip Code 97223 or 97224? 
 
 
 
 Phone Online
Total Participants 403 430 
97223 55% 54% 
97224 45 46 
 
 
 
 
 
 
 
 
 

                                            
4 Table includes both those who answered “Hispanic/Latino” to Q23a, and those who answered “yes” to 
Q23b.  
5 This table excludes the respondents answering “refused” to Q23a.  
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Gender 
 
 
 Phone Online
Total Participants 403 421 
Male 49% 43% 
Female 51 57 
 
 
 
 
Phone type (telephone survey) 
 
 
 Total  
Total Participants 403 
Landline 24% 
Cell 76 
 
 
 
 
Survey conducted in: 
 
 
 Phone Online 
Total Participants 403 535 
English 95% 100% 
Spanish   5   0 
 
 
 
 
Online respondent source 
 
 
 Total  
Total Participants 447 
Link A 65% 
Link B   4  
Link C 31  
 


